KAAQZ HPOATE 2TO
TETAPTO ENHMEPQTIKO
AEATIO TOY EPIrOY “FAMILY
CIRCLE"!

ZE auTO TO DEATIO LIAROQUE YIT TO TI KAVOUE, TI
TTPOKEIMAl VO KAVOUUE Kol avadEIkVUOUUE TN
LMiadikTuakn Exkraideutiky Miatedpuda.

Z1n Madikruakr Exkmraideunikl MAaT@opua Tou
épyou Family Circle, Ba ppeite éva

£EUTOMIKEULEVOD, TTARPWG KIVITO, TUVEPYTTIKG
Sladiktuakd  mepIpaAihov pdbnong, Trou
utrogTnpiel TNV TpdaBaon ot smartphones
Kal tablets.

ENAIAQEP

O1 eTaipol opyavwaoayv ouddeg ETTIOONG UE

Booikoug EVOIQQPEPOLEVOUG ano
EKTTCIDEUTIKEG  CPXEC KOl opyaviguoug,
EKTTQIBEUTIKOUG, YOVEIG, aTTou ol

TUUUETEXOVTEC KARBNKay va availlgouy:

- 1 BiBhoBrkn 12 Bepamikwy BiBAiwy
KOUIKS IO LIKpOTEpT TTandId

- TOug EKTTQIBEUTIKOUG TTOpoug
MadikTuakwy  ECEpeuvACEWY  TTOU
Baoifovial o0t TIPOKANCES  Kal
armeuBuvovTal O paBnTéc nhikiag 13
EWg 25 ETWY

- TN oepd oyediwv pabhiuarog Kai
QUMWY oupfoukwy  yia TRV
EUCICONTOTTOINON TWY YOVEWY KOl Tuv
KNOepdvwy  Kal TNV E10aywyIKn
Kartapmion,

= KOl TNV EKTTAIDEUTIKR TTACTROpLA.

BiBAioBnkn 12 BiIBAiwv KOpIKG yia pIKpoTepa TTandId, Siabéoiun otn

S1evBuvon https://familycircleproject.eu/en/outputs/comic-books/.

Co-funded by the

- Erasmus+ Programme
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oTroio TepIAauBAavel TNV Koivr xpron.
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2mg 7-8 ZemTeuPpiou, o1 ETaipol ouvavThonkav gava yia
pIa akoun OIOKPATIK) guvavtnan, auTthn Tn @opd ot
uppIdIkn popen LE OpIoUEVOUG ETQIpOUG
QUTOTTPOCWITWS Kol GAAoUS BladIKTUaKA.

H &ia dwang exdridwaon TmpayuaromoinBnke arn
BoudarmeoTtn g OQuyyapiag kal @IAOEEVADNKE aTro Tov
opyavioud Pandokrator, evwy 1 nueprioia didragn
TepIAauPave Tn gudnTnan OXETIKA LUE T TOTTIKA (POPOUL
TWV EVOIQPEPOUEVILY, TIG EKDNAMUTEIS EVAUEPLIONG Kl
Tpowlnong kKal TNV NAEKTpovIKA TTAatgopua, Kabug
Kal Ta £TTOuEV BriuaTta Tou £pyou.

MNOY MMNOPEITE
AladikTuakl EKmaideuTiKkn NA MAZ BPEITE:

NMAateopua

EvBiagépeTtal To oYoAeio oag yia Topoug yia v ETNOKEQBEiTE TNV I0TOOEAIDO LAG:

QvATITUEN IKAVOTATWY aTnV KUKAIKIA olKovouia; www.famiIgcircleprniect.eu
Kal yiveTe p€Aog oTn ogAida pag oTo
Eyypapeite Kal eKTTQIDEUTEITE OTO DIKO OQ¢ TOTTO Kal Facebook:

XPOVO. https://www.facebook.com/Circul
arFamilyEconomy/

https://elearning.familycircleproject.eu/
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